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ABSTRACT

In the digital era, social media is one of the main means of spreading da'wab that has the
potential to affect the Islamic character of individuals, especially among students. This study aims
to reveal how the consumption of da'wah content on social media plays a role in shaping the
Islamic character of students and excplore whether there are differences in perceptions based on
gender in responding to the influence of digital da'wab. The study used a gunantitative approach
research method, where data were collected using a Likert scale guestionnaire and analyzed using
multiple linear regression tests and t-tests (Independent Samples t-tests) with a sample of 112
students from several universities in West Nusa Tenggara (NTB) Province. The results showed
that there was a significant relationship between the consumption of da'wab content on social
media and the formation of Islamic character which contributed 59.4%. In addition, this study
did not find any significant differences in student perceptions based on gender towards the influence
of digital da'wah content in Islamic character formation. The implications of these findings
bighlight the importance of utilizing the use of social media as an effective means of da'wab in
shaping students' Islamic character.
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INTRODUCTION

Da'wah content is material or content that is created and delivered to
spread Islamic teachings and change the thoughts, attitudes, and actions of
individuals or communities to get closer to Allah SWT and implement it in
everyday life (Marti et al., 2023; Maulidin & Muamalah, 2024). Da'wah for
Muslims is a must to make Islamic society stronger in the current era. The
current era is inseparable from social media. Da'wah takes an important

Received: March 2025. Accepted: May 2025. Published: June 2025.


http://journal.uinsgd.ac.id/index.php/idajhs
http://u.lipi.go.id/1180428623
http://u.lipi.go.id/1481952475

Mellysa Destriafiani, Sabril Halin, Abyar & Shabeer Khan

role in the ongoing order of a society that is harmonious, peaceful and of
course in accordance with Islamic teachings (Zuhdi, 2021).

Along with technology development, social media platforms have
become an important channel for adolescents to access information, learn
new knowledge and interact with others. Due to the high popularity and
frequent use of these platforms, their impact on adolescents has become
increasingly significant, especially in the formation of social values and
concepts (Liu, 2024). Social media has a variety of platforms that offer
unique features. Facebook, Instagram, Twitter, TikTok, YouTube and
others have different audiences (Fadillah & Setyorini, 2021; Manurung et
al., 2023). In the context of da'wah, the use of multiple platforms
simultaneously can enable a wider reach to the millennial generation.
Platforms such as Instagram, TikTok, and YouTube strongly support visual
and multimedia content (Agusman, 2023; Subchi et al., 2022).

Through interesting and interactive da'wah content, the younger
generation can more easily understand and internalize Islamic teachings in
their daily lives. This is in line with the opinion of Annur et al. (2023) which
states that consuming Islamic products can encourage a morally consistent
manner over time, in other words, it can form good Islamic characteristics.
Citra & Aidah (2024), Hasan et al. (2022) also argues that Islamic character
education does not only focus on the cognitive aspect but also emphasizes
the moral and spiritual formation of individuals. Then, Hidayat et al. (2023)
explained that the existence of media, especially Islamic educational series,
can be an effective means of instilling Islamic character values. Lailatul &
Ridwan (2024), added that as part of digital technology, it can be utilized
more wisely in the moral and character education of adolescents while
offering strategic recommendations for the implementation of Islamic
content that is more interesting and educational too for a young generation
that has noble morals (Widiana et al., 2024).

This is in line with the findings of Parhan et al. (2022) who conducted
a survey on adolescents and found that during the pandemic around 83.4%
often listen to da'wah and around 61.6% of adolescents are less likely to
listen to da'wah. With percentage data, 72.6% of adolescents in the post-
pandemic period prefer to listen to da'wah through the YouTube media
platform with da'wah content about life, and 71.2% of adolescents prefer
da'wah methods in the form of examples and exemplary. Meanwhile, Arifin
et al. (2022), Nabila et al. (2023) dan Ratmiati et al. (2023) explain that
interesting and unique da'wah content can increase the interest and
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motivation of the millennial generation, which in this case has proven to
have a positive impact on students' religious behaviour regarding da'wah
content on social media platforms.

In line with that, Azimalia & Khairul (2023) revealed that the
intensity of accessing da'wah content on social media platforms, especially
on Instagram, contributed 77.6% to increasing adolescent morality. Allisa
& Triyono (2023) also explained that da'wah on social media has a positive
influence on the level of adolescent religiosity with a significant level of
0.02 <0.05 and a correlation coefficient of 0.386. Signalling that the
effectiveness of da'wah on media platforms can be said to be effective
(Mukarom, 2020). In addition, da'wah based on character education also
acts as the main means of forming a strong Islamic personality, especially
in the school environment. There, students get continuous moral learning
and experience, which further strengthens their understanding and practice
of Islamic values in everyday life (Sabililhaq & Utami, 2024; Igbal et al.,
2024).

In addition, da'wah based on character education also acts as the
main means of shaping a strong Islamic personality, especially in the school
environment. Where students get continuous moral learning and
experience (Haliza et al., 2025). This is reinforced by the results of research
by Roslan et al. (2025) shows that da'wah content presented through social
media has an important role in shaping students' Islamic character. This
study proves that the spread of da'wah messages in the form of quotations
from the Qur'an hadith verses and inspirational videos can increase
awareness of worship and strengthen Islamic values in everyday life
(Handayani et al., 2024; Haryono et al., 2024).

This is in line with research findings showing that adolescents who
often access da'wah content on social media tend to experience increased
religious knowledge and better religious behaviour (Briandana et al., 2020,
Nurhaliza, 2024). Another study also supports these findings by stating that
da'wah content on social media has a good impact on students' religious
behaviour such as increasing faith, obedience, speech, dress, and
understanding of Islamic teachings (Zalfa, 2022; Fahruddin, 2025).

This study aims to analyze student perceptions of da'wah content on
social media, focusing on improving Islamic character building. The aim is
to understand the impact of such da'wah content on students' religious
understanding and practices based on gender as well as its contribution in
shaping Islamic character. By considering students' views and responses to
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the content, this research is expected to provide insight into the role of
social media in Islamic character-building among the younger generation.

This research uses a quantitative approach. with a survey designed to
analyze student perceptions of da'wah content on social media and its
impact on Islamic character building (Al-kautsar et al., 2024; Ilham et al.,
2024). The research subjects consisted of 112 students from several
universities in West Nusa Tenggara (N'TB) Province, with details of 35 male
students and 77 female students. The population in this study includes all
students in NTB who actively use social media as a means of obtaining
religious information. The sample was selected using a purposive sampling
technique that ensured that respondents had involvement in accessing
da'wah content on social media. The research instrument used is a
questionnaire consisting of 9 questions using a Likert scale, with options
strongly disagree (1), disagree (2), neutral (3), agree (4), to strongly agree
(5). This study explores the influence of da'wah content on social media on
Islamic character-building among university students. A questionnaire
designed to assess the consumption patterns of da'wah content by
university students, their perceptions of the content, and its impact on their
Islamic values and behaviour was used for data collection (Suasapha, 2020,
Ardhana, 2022).

The questionnaire included questions on the frequency and type of
da'wah accessed, views on its influence on Islamic character, and perceived
changes in attitude and behaviour. This research was conducted through
several stages. First, the questionnaire was prepared by looking at the
indicators of the research variables to ensure their relevance to the research
objectives. Second, collecting data in the form of questionnaires distributed
to students through social media in an effort to obtain a representative
sample. Third, the questionnaire data that has been collected is then
summarized and analyzed using the t-test and multiple linear regression
tests. Fourth, the data that has been analyzed is interpreted and conclusions
are drawn according to the results of the analysis that has been carried out
(Imilda et al., 2024; Kesuma, 2021). This stage is according to Figure 1.
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Figure 1. Research stages

Source: Authot’s observation, 2025

There are two hypotheses in this study, namely (1) there is an
influence of da'wah content on social media (X) on Islamic character
building (Y); and (2) there are differences in student perceptions based on
gender towards these research variables. Thus, the data analysis technique
used is the t-test (Independent Sample t-test) for the first hypothesis and a
simple linear regression test for the second hypothesis. Data analysis using
JASP software, with the conclusion criteria that if the sig value <0.05, the
null hypothesis (HO) is rejected. Then if sig > 0.05, then the null hypothesis
(HO) cannot be rejected. Thus, this research method provides an in-depth
understanding of the interaction between the variables under study.

RESULTS AND DISCUSSION

Descriptive Data

Social media has become the main reference for students in finding
religious information because it is easy to access and the variety of da'wah
content is presented in a more interactive and interesting format
(Rahmawati et al., 2024; Hamid, 2024; Rustandi & Aliyudin, 2024). With a
smartphone and internet connection, students can access da'wah content
anytime and anywhere. Through diverse access, social media is an effective
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means of spreading Islamic messages that can influence the mindset and
actions of individuals in the digital era. In this case, to show the preference
for digital platforms that are mostly used in accessing religious content, it
is necessary to have data on student respondents. The social media that
students refer to are as shown in Figure 2.

Instagramy

Facebook:3

Media Sosial

Tikto.15

0 5 1 1 2 25 30 3 40 4
Jumla

Figure 2. Types of social media used as a source of da'wah

Source: Authot’s observation, 2025

Figure 2 shows the distribution of the use of various types of social
media as a source of da'wah. The results of the data presented show that
Instagram is the most widely used platform for as many as 42 students,
indicating that visual and short-based da'wah content is more attractive to
users. Then, the use of WhatsApp by as many as 31 students became the
second most common, indicating that grub or private messages have an
important role in disseminating religious information. Next, the use of
YouTube social media for as many as 21 students, is still the main choice
for those looking for Islamic studies in the form of long videos. Meanwhile,
TikTok with 15 students shows that the short video format has also begun
to be used to convey da'wah messages quickly and interestingly. Facebook
with the lowest number of 3 students, due to a shift to a mote interactive
platform. This data reflects how social media has become the main tool in
spreading da'wah and shaping Islamic character in the digital era. From the
various social media used, information on the Ustadz who are referred to
is obtained according to Figure 3.
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Figure 3. List of referral preacher channels

Source: Authot’s observation, 2025

Figure 3 shows a list of preacher channels that are the main reference
in accessing da'wah content on social media. From the data displayed,
Ustadz Adi Hidayat is the most interested with 30 respondents. Then
Ustadz Hanan Attaki got 27 respondents, and Ustadz Abdul Somad with
19 respondents. This shows that the systematic and knowledge-based style
of delivering da'wah as carried out by Ustadz Adi Hidayat, as well as a more
relaxed approach and close to young people as carried out by Ustadz Hanan
Attaki are more in demand by students. Meanwhile, Habaib with 8
respondents and Buya Yahya 2 respondents have a lower number of
followers, this is due to their more specific da'wah segmentation. Then, a
total of 26 respondents were interested in other Ustadz, this shows that
students have various preferences in choosing a source of da'wah that suits
their spiritual needs. This data reflects the results of student respondents,
it can be seen that Ustadz Adi Hidayat is the majority of preachers among
students in shaping Islamic character. From various preaching channels
that are referred to by students, descriptive statistics data are obtained
according to Table 1.
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Table 1. Descriptive Statistics

X Y
Valid 112 112
Mean 81.559 82.262
Std. Deviation 12.299 13.994
Variance 151.274 195.830
Skewness -0.828 -0.663
Std. Error of Skewness 0.228 0.228
Kurtosis 1.066 0.309
Std. Error of Kurtosis 0.453 0.453
Shapiro-Wilk 0.947 0.917
P-value of Shapiro-Wilk <.001 <.001
Minimum 40.000 40.000
Maximum 100.000 100.000

Source: Authot’s observation, 2025

Based on the data presented in Table 1, it can be seen that there are
differences in descriptive statistics between variables X and Y. Variable X
has a mean of 81.559 with a standard deviation of 12.299, indicating a lower
deviation in the data. Meanwhile, variable Y has a higher mean of 82,262
with a standard deviation of 13,994. Then, the variance of variable X is
lower with an amount of 151,274, and the variance of variable Y is higher
with an amount of 195,830. However, the minimum and maximum data
for both variables are similar, where the minimum data for variables X and
Y amounts to 40, and the maximum data for both variables is 100. This
shows that the range of values observed is relatively similar, but there are
differences in the mean and distribution of data between variables X and
Y.

The Effect of Da'wah Content on Islamic Character Building
Analysis of data differences can be related to the characteristics or aspects
observed in each variable. For example, variations in the mean and
standard deviation between social media da'wah content (X) and Islamic
character building (Y) may indicate differences in the distribution or
tendency of data disconnection. It can also reflect the unique nature of
each variable. To gain a deeper understanding of these differences, further
inferential statistical analysis or statistical modelling is needed to explore
the relationship between the two variables. The influence of variables X
and Y obtained model summary data according to Table 2.
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Table 2. Model Summary - Y

Model R R? Adjusted R? RMSE
Mo 0.000 0.000 0.000 13.994
M; 0.770 0.594 0.590 8.961

Note. M; includes X

Soutce: Authot’s observation, 2025

Table 2 illustrates that the R-value of 0.770 indicates a strong
relationship between da'wah content on social media (X) and Islamic
character building (Y). This indicates that there is a significant positive
correlation between the two variables. An increase in exposure to da'wah
content on social media tends to be related to an increase in Islamic
character formation. In addition, the R2 value of 0.594 indicates that 59.4%
of the variability in Islamic character formation (Y) can be explained by the
variable da'wah content on social media (X). In other words, almost 60%
of changes in the Islamic character of individuals can be attributed to the
consumption of da'wah content on social media and the remaining 40.6%
is influenced by other factors outside this research model. These results
show that da'wah content on social media has a significant role in shaping
a person's salami character, although there are still other factors that
contribute. Where this can include the social environment, family, and
individual spiritual experiences. The coefficient data from the hypothesis
test can be seen in Table 3.

Table 3. Coefficients

Model Unstandardized Standard Standardized t P
Error
M, (Intercept)  82.262 1.322 62211 <.001
M, (Intercept) 10.763 5.703 1.887  0.062
X 0.877 0.069 0.770 12.677 <.001

Source: Authot’s observation, 2025

Table 3 shows the results of the hypothesis test using paired sample
linear regression conducted on variables X and Y. Based on the resulting
regression model, Y can be estimated as a linear function of X, with the
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regression equation Y = 10.763 + 0.877 X. This indicates that there is a
relationship between variables X and Y, where changes in X will affect
changes in Y. The positive regression coefficient for X (0.877) indicates
that an increase in X is associated with an increase in Y. The constant
10.763 indicates the value of Y when the value of X is equal to zero.

Student Perception Level Based on Gender

The analysis of the level of student perceptions based on gender in this
study aims to see if there are differences in understanding and response
between male and female students to the influence of da'wah content on
social media (X) on Islamic character building (Y). If the results of the
analysis show a significant difference between the two variables, then it can
be said that gender factors play a role in shaping perceptions of digital
da'wah. The level of student perception based on gender can be seen in
Figure 4.
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Figure 4. Students' perception level based on gender

Source: Authot’s observation, 2025

Based on Figure 4, the average level of student perception of the
influence of da'wah content on social media on Islamic character building
shows a slight difference between men and women. The average perception
of male students is 80.40, not much different from female students who
have the highest average with an amount of 82.40. This difference may
indicate that female students tend to have a more positive perception or
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accept the influence of da'wah content more than male students.

In terms of the minimum score in the data above, male students have
the lowest score of 75.43, not much different from the minimum score of
women, which is 71.95. This happens because both male and female
students tend to be analytical about the reliability of digital da'wah sources
and value common sense more than emotions. In addition, expectations of
the way da'wah is delivered because they consume more non-religious
content. Meanwhile, the maximum value contained in the data above has
the highest score of 82.29 for male students. This shows that social media
can encourage male students to engage in religious activities directly.
Female student data has the highest score of 85.19. This indicates that
female students tend to be more personally affected in aspects of worship
and behaviour after consuming da'wah content on social media platforms.

To understand more deeply the influence of the two variables, the
independent samples t-test is needed in this case, in order to find out
whether there really is a significant difference related to student perceptions
based on gender. The results of this independent samples t-test will
determine whether there is exposure to differences in perceptions based on
gender regarding da'wah content on social media in Islamic character
building. If the p-value is smaller than 0.05, it can be concluded that there
is a significant difference in differences in student perceptions based on
gender towards exposure to da'wah content. However, if the p-value> 0.05
then the difference that occurs is not significant enough. The independent
samples t-tests can be seen in Table 4.

Table 4. Independent Samples T-Test

Test Statistic ~ df P Location SE
Parameter Difference
Data  Student -0.792 110 0.430 -1.969 2.485
Mann- 1246.000 0.525 -2.220
Whitney

Note. For the Student t-test, location parameter is given by mean difference. For the
Mann-Whitney test, location parameter is given by the Hodges-L.ehmann estimate.
Source: Authot’s observation, 2025

Based on the results of Table 4, the p-value of 0.430 indicates that
there is no significant difference in the difference in student perceptions
based on gender. In other words, the P-value result is greater than 0.05,
thus indicating that the differences observed in this study are not

Iimu Dakwah: Academic Journal for Homiletic Studies 19(1) (2025) 01-20 1



Mellysa Destriafiani, Sabril Halin, Abyar & Shabeer Khan

statistically significant enough.

The results of this study indicate that social media has a significant
role in the dissemination of da'wah content and the formation of students'
Islamic character. From the descriptive analysis results in Table 1, it is
obtained that the average exposure to da'wah content on social media is
quite high with a mean of 81.559, and the level of Islamic character
formation is also high with a mean of 82.262. Furthermore, the R2 value
obtained is 0.594 which indicates that 59.4% of the variability in Islamic
character formation can be explained by the consumption of da'wah
content on social media, while the remaining 40.6% is influenced by other
factors such as social environment, formal religious education, and
individual spiritual experience. These results are in line with previous
research which confirms that social media can be an effective tool in
increasing religious understanding and shaping Islamic behaviour among
young people (Nurhabibi et al., 2025; Arafat et al., 2023).

This indicates that students actively consume da'wah content on
various digital platforms. The distribution of social media usage shows that
Instagram is the most widely used platform to access da'wah content,
followed by WhatsApp and YouTube. This phenomenon indicates that
students prefer da'wah content that is visual, brief, and interactive, which
in this case strengthens the role of data on social media in shaping the
Islamic character of adolescents (Ali & Budyastomo, 2021; Islam &
Mutrofin, 2023; Rusdi & Aisyah, 2024). Where digital da'wah content has a
positive influence in spreading Islamic values that affect spiritual
enlightenment and well-being (Rahmi et al., 2023; Abdillah, 2024). With the
positive influence of digital da'wah content, as stated by Alby (2023) digital
platforms are able to empower individuals in reorganizing religious
understanding and practice, in this case, it can be seen from Habib Ja'far's
da'wah shows on YouTube which have an influence of 62.9% on the level
of adolescent religiosity.

Then, related to the level of student perceptions, the results of the
Independent Sample t-test test show that there is no significant difference
in student perceptions of da'wah content based on gender with the result
of p = 0.430 which is far greater than the significant limit of 0.05. This
finding indicates that male and female students have relatively the same
perception of the influence of da'wah content on social media in shaping
Islamic character (Ambali et al., 2025; Faldiansyah & Musa, 2020; Inzahroh
& Muna, 2023). Although there are differences in the mean, minimum, and
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maximum perception scores between the two groups, the differences are
not statistically strong enough to indicate a meaningful difference. This is
in line with research conducted by Kahpi & Dewi (2024), explaining that
both male and female students showed positive religiosity development
after being exposed to da'wah content on digital platforms regardless of the
gender of the users (Astuti et al., 2023).

Additionally, this phenomena demonstrates that the availability of
digital da'wah content serves as a tool for creating the religious identities of
the younger generation as well as a medium for spreading religious
information (Verolyna & Syaputri, 2021; Jaya & Pratama, 2025). Digital
platform interactions enable more inclusive religious discourse that is
sensitive to the spiritual needs of today's young (Mukhroman, 2025; Rizal
et al, 2024). Creatively and relatably presented da'wah information
facilitates the acceptance and internalization of Islamic teachings in daily
life. This enhances social media's standing as a viable substitute for da'wah
in the face of information technology advancements (Suprima et al., 2021;
Supriadi et al., 2025). Therefore, it's critical that Muslim content producers
and da'wah keep coming up with new ways to spread Islamic ideas (Hadi
& Muammar, 2022). To ensure that the knowledge developed is consistent
with moderate and contextual Islamic principles, support from families and
schools is also required For the digital generation to have an Islamic
character, cooperation between technology, education, and da'wah is
essential (Asmuri et al., 2025; Nurhakim & Rizki, 2024).

CONCLUSION

Based on the results of data analysis, it was found that there is a significant
relationship between da'wah content on social media in shaping students'
Islamic character with a linear regression value of 59.4%. Then, the results
of the independent samples t-test show that there is no significant
difference in the perception of students based on gender towards the
influence of digital da'wah content in shaping Islamic character. This
finding confirms the importance of utilizing the use of social media as an
effective da'wah tool in shaping students' Islamic character. With a high
level of significance, digital da'wah content has proven to have a major role
in providing Islamic insights and shaping students' mindsets and religious
behaviour. In addition, the findings show that both male and female
students have relatively similar responses to the influence of digital da'wah,
indicating that social media is able to reach a wide audience without
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significant differences based on gender. For future research, it is
recommended to focus on a more in-depth analysis of other factors that
can influence the formation of students' Islamic character apart from
da'wah content, and explore how certain types of platforms and formats
of da'wah content have a more significant impact on different age groups
ot educational backgrounds.
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